
UNIT I 

World Geography 

If a customer wants to go snorkeling on a tropical reef or shopping for precious gems in one of 

the world's major cities, where do you send them? If friends tell you that the trip from Macchu 

Picchu to Cuzco is a simple four-hour journey, how do you know whether they know what they 

are talking about? The answer lies in understanding destination geography, which is the study 

of all of the properties and characteristics of a location that influence travel. It may surprise 

you to learn as a student of travel, that not all places in the world are considered travel 

destinations. A travel destination is a location that a traveler chooses to visit.  

Destination Geography  

There are many factors that determine which locations become tourist destinations. Some of 

these include the following:  

• Attractions: Proximity or nearness to attractions is one of the major factors that influence a 

tourist's travel decisions. Some attractions are natural, such as the Grand Canyon in the United 

States or the Great Barrier Reef in Australia. Other attractions are historical, such as the Great 

Wall in China or the Coliseum in Rome. Still others are “created” attractions, such as Disney 

World and the Epcot Centre in Orlando, Florida.  

• Accessibility: A location's geographical position, as well as the modes of transport available 

to reach the location, plays a role in determining which locations become destinations. For 

example, it takes less time to fly 4,000 miles from Nairobi, Kenya to London, England than it 

does to trek (hike) the 200 miles from Nairobi to the famous mountain gorilla reserve in 

Rwanda. Some Travelers need comfort and efficiency, while others enjoy the challenge of 

reaching a remote or exotic location. However, a balance between convenient geographical 

position and a variety of available transport options will likely make a location a more popular 

travel destination. 

 • Costs and Standards of Living: Standards of living and costs for basic goods and services 

vary widely around the world. Some locations provide excellent services and luxurious goods, 

while others provide only basic services and simple goods. In general, those travelling to more 

remote destinations can expect that goods and services which they are accustomed to will be 

more expensive, less available and in some cases completely absent.  



• Culture: Just as the standard of living varies widely from one destination to another, so do 

cultures. Culture is defined as the sum of characteristics of a society, including its language, 

religion, politics, art, food, customs and related elements that shape and distinguish it from 

other societies. Travelers will encounter a variety of cultures around the world and even 

different cultures within the same geographic area. For example, eating beef products is 

considered a delicacy in one culture; in another it is considered sacrilegious. Having a basic 

understanding of different cultures, and matching potential customer needs and desires with 

those cultures, will help make you a more effective travel professional.  

• Climate: Travelers often mention climate as one of the most important reasons for selecting 

one destination over another. Many people use the terms “weather” and “climate” as though 

they were the same. The terms, however, are different. Weather is a condition that happens at 

a particular time, whereas climate is the average weather over an extended period of time. 

Knowing a destination's future weather on any given day is impossible, but knowing something 

about a destination's climate is very important for planning effective travel itineraries. Today, 

several Internet websites provide accurate weather forecasts and conditions for destinations 

worldwide and for a few weeks ahead. Finally, there are some characteristics of destinations 

that can change rapidly. Some of these may be disease outbreaks, political unrest or uncertainty, 

natural disasters, strikes or other labor shortages, extreme currency fluctuations or devaluations 

and changes in governmental travel policy. Ultimately, however, what makes a destination is 

an ongoing demand by travelers to visit an area. The seven most important characteristics cited 

by travelers for choosing a destination.  

Destination geography is the study of all the properties and characteristics of a location that 

influence travel.  

CHARACTERISTIC PERCENTAGE  

Weather 57%  

Sightseeing 44%  

Beaches 39%  

Entertainment 30% 

 Language spoken 28%  

Restaurants 28%  



Expensiveness 28%  

Physical Geography 

 A good understanding of physical geography is essential to you as a travel professional as it 

allows you to know both the constraints and benefits of the natural world as experienced by 

travelers. The major land masses of the world are known as continents. Geographers typically 

identify 7 continents, although some geographers group Asia and Europe together as one 

continent, Eurasia.  

The 7 continents as typically described by geographers are: 

 1. Europe  

2. Asia  

3. Africa 

 4. North America 

 5. South America  

6. Australia  

7. Antarctica 

 Some geographers also include sub-continents when describing world physical geography. 

Subcontinents include Central America, Australasia and the Pacific Islands, and the Middle 

East. The importance of the continents in shaping both the history and culture of geography 

cannot be underestimated.  

Bodies of water are extremely important in the travel industry. Many travelers seek warm 

weather vacations that include stays on tropical beaches. Water also offers a variety of 

adventure travel opportunities, including white-water river rafting, parasailing, water-skiing 

and snorkelling.  

 Cultural Geography  

In the previous two Sections we learned about aspects of destination geography and physical 

geography. In this section we will explore cultural geography, which is the study of how 

geography influences people's behavior, customs and habits. Cultural geography is sometimes 

referred to as “human geography” because of intensive focus on human behavior. There are 



many components that make up cultural geography. Some of these are religion, economics, 

food, art, architecture, language, national boundaries, politics, agriculture and employment. All 

of these components affect patterns of travel and tourism.  

As we have learned, travelers visit destinations for a variety of reasons. Many of these reasons 

shape an area of cultural geography known as touristic patterns. Touristic patterns may be 

defined as a predictable combination of characteristics and qualities that describe why, how 

and when people travel. When tourism is at its highest point, it is known as peak season. When 

tourism is at its lowest point, it is called off or low season. Finally, travel professionals refer to 

the times in between peak and off-season as shoulder seasons. Not surprisingly, a traveler can 

expect to pay the most for travel during peak seasons, the least during off-seasons and a price 

somewhere in the middle during the shoulder season. 

The World's Continents  

The seven continents are Europe, Asia, Africa, North America, South America, Australia and 

Antarctica. The following is a more detailed description of the continents and their associated 

boundaries. As you read these Sections please refer to an up-to-date world atlas. Suggested 

atlases can be found in the Appendix of this Module. Look at the appropriate areas of the atlas 

as you read and learn about the continents, countries and cities.  

• EUROPE: The land mass west of the Bosporus Strait in Turkey and west of the Ural 

Mountains in Russia, extending west to the Atlantic Ocean. Europe also includes the island 

nations of Ireland, Iceland, Malta and the United Kingdom. 

 • ASIA: The land mass east of the Suez Canal in Egypt, east of the Bosporus Strait in Turkey 

and east of the Ural Mountains in Russia, continuing east to the Pacific Ocean. Asia also 

includes the island nations of Japan, Chinese Taipei, Indonesia, Philippines, Maldives, and Sri 

Lanka. Note: Sub-continents include the Middle East.  

• AFRICA: The land mass bordered by the Indian Ocean on the east, the Red Sea and Suez 

Canal on the northeast, the Mediterranean Sea on the north and the Atlantic Ocean on the west. 

It includes the island nations of Comoros, Mauritius, Reunion, Sao Tome and Principe, 

Madagascar and Cape Verde, Seychelles and the Canary Islands.  

• NORTH AMERICA: The land mass bordered by the Pacific Ocean on the west, the Arctic 

Ocean on the north, the Atlantic Ocean on the east and the nation of Colombia on the South. It 



also includes Bermuda, the Bahamas, Greenland and the island nations of the Caribbean Sea, 

also known as the West Indies. Note: Sub-continents include Central America.  

• SOUTH AMERICA: The land mass bordered by the Atlantic Ocean on the east, the Pacific 

Ocean on the west and the country of Panama on the north. It also includes Galapagos Island 

and the Falkland Islands.  

• AUSTRALIA: The land mass bordered by the Timor Sea, the Arufura Sea and the Gulf of 

Carpentaria to the north, the Indian Ocean to the west, south and northwest, the Coral Sea to 

the east and northeast and the Tasman Sea to the southeast. Note: Sub-continents include 

Oceania (Pacific Islands such as New Zealand, Papua New Guinea, and tens of thousands of 

other Pacific islands).  

• ANTARCTICA: The southernmost land mass located almost entirely south of the Antarctic 

Circle. It is bordered on the north by the Indian, Atlantic and Pacific Oceans.  

Continent Area in Square Area in Square Percentage of Kilometers Miles Earth's Land  

Asia 44,485,900 17,171,557 30.0%  

Africa 30,269,680 11,684,096 20.4%  

North America 24,235,280 9,354,818 16.3%  

South America 17,820,770 6,878,817 12.0% 

 Antarctica 13,209,000 5,098,674 8.9%  

Europe 10,530,750 4,064,870 7.1% 

 Australia 7,682,300 2,965,368 5.2%  

Note: 1 square kilometer = .386 square miles A continent is defined as one of seven large land 

masses.  

In addition, there are several other groupings of islands and land masses that are often referred 

to as sub-continents. Geographers do not agree completely on how to group these sub-

continents and how certain countries fit into.  

Oceans 



The size of four major oceans and the percentage of the earth's water area they occupy are 

given below. It is very important to understand the world's natural terrain and features because 

this knowledge will aid you in developing effective travel plans for customers 

 Ocean Area (Sq Km) Area (Sq Mi) % of Earth's Water Area  

Pacific 166,241,000 64,169,026 46.0%  

Atlantic 86,557,000 33,411,002 23.9%  

Indian 73,427,000 28,342,822 20.3%  

Arctic 9,485,000 3,661,210 2.6%  

Countries 

Exploring the Earth's Countries As we have learned, continents are the largest geographical 

land units. Continental boundaries tend to be defined mainly by natural geographical features. 

Countries, which are the next smallest geographical unit, have boundaries that are often 

determined by political forces as well as geographic features. There are presently 194 

independent countries in the world and this number changes with some frequency depending 

on political and social forces. It should be noted, however, that all countries attract tourists and 

have a geography, history and culture worth exploring. It is important to keep up to date about 

information regarding world events and borders. World events can shape the history and 

cultural geography of the world. These events can change rapidly and alter the locations of 

borders and other geographic features. 

Cities- Three letter city code 

All cities with an airport have their own unique code. This code is essential for various reasons: 

– Cities with the same name do exist. For instance, there are three countries with a city named 

London, two countries with a city named Paris and three countries with a city named Sydney. 

In the USA, there are three cities named Lewiston and four named Albany. There are cities 

with very similar names such as Havre in the USA and Le Havre in France, or Macapa in Brazil 

and Makara in Ecuador. – A second reason for developing standard city and airport codes is to 

facilitate ticketing. Using full city names on travel documents would consume too much space. 

Therefore it is easier to display city or airport codes on airline tickets and the travel industry 

developed a shorthand way to identify cities and airports on travel documents.  



Three-Letter City Codes  

Three-letter city codes have existed for many years. When travel professionals take notes and 

complete reservations, they use these standard codes. These codes are required by all automated 

reservation systems, airport check-in systems and airport baggage tracking systems that ensure 

baggage is loaded on correct flights. As a travel professional, you will use three-letter city 

codes everywhere. Use of these codes will save time when navigating GDS systems. When you 

learn to use a computer reservations system to find information and generate an airline ticket, 

three-letter city or airport codes will represent the destinations a customer will be travelling to 

and from. Most travel reference books and many Web sites have a complete listing of three-

letter city codes. 3.3 Coding and De-Coding Three-Letter City and Airport Codes Each city has 

at least one airport and some have more than one. For cities that have more than one airport, 

there will be more than one three-letter code. What is the difference between a city and an 

airport code? Well some cities have more than one airport, so each airport gets its own code, 

and the city itself gets a code too Normally, when a city is served by only one airport, the three-

letter airport code is the same as the city code. Memorizing all three-letter city and airport codes 

will be helpful to you in studying this course and when you work in the travel industry. Study 

the following tables of city and airport codes for your course examination as you will be 

expected to place countries and cities (as well as oceans) on a blank map. For countries listing 

more than one city, their capital cities are marked with an asterisk. 

City code and Airport Codes 
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North America 
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