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Role of channels of distribution

• Helps the consumers to buy the goods at the time and place.

• Helps the consumers to buy the goods in convenient units, lots packs, 
etc.

• Help the producer in his production function by relieving him of 
marketing problems

• Provide information to the producer 

• Routinize the sale of the product

• Assist the producer in fixing the price of a product

• Stabilizing the prices 

• others



Factors 
Factors relating to product characteristics

• Industrial /consumer product

• Perishability

• Unit value 

• Style obsolescence 

• Weight and technicality

• Standardised products

• Purchase frequency

• Newness and market acceptance

• Seasonality

• Product breads



Factors 
Factors relating to company characteristics

• Financial strength

• Marketing policies

• Size of the company

• Past channel experience 

• Product mix 

• Reputation



Factors..

Factors relating to market or consumer characteristics

• Consumer buying habits

• Location of the market

• Number of customers

• Size of orders



Factors 

Factors relating to middlemen considerations

Sales volume potential

Availability of middlemen

Middlemen’s attitude

Services provided by middlemen

Cost of channel



Factors 

Factors relating to environmental characteristics

• Economic conditions 

• Legal restrictions 

• Competitors channel

• Fiscal structure 



Types of channel policies

• Intensive distribution policy 

• Selective distribution policy 

• Exclusive distribution policy 

• Consignment selling 

• Franchise selling policy
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